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NATIVE LANGUAGES  
OF THE AMERICAS
A small non-profit organization 
dedicated to the survival of Native 
American languages through the 
use of Internet technology.  

 The website is run by the 
organization’s director, Laura 
Redish, a Minnesotan linguist and 
poet in conjunction with Orrin 
Lewis, a Cherokee man who has 
worked to preserve many Indian 
languages in Oklahoma.    

The organization’s site (which can be 
viewed on the right) as it currently 
stands is very text heavy and not 
well organized. This makes it hard to 
not just navigate through the site, 
but also casually browse through 
information. Therefore not much 
learning can take place. 
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TARGET AUDIENCE
The target audience for the site are Native 
Americans and Non-Native Americans of all 
ages as the organization is looking to 
educate more people about Native American 
languages and culture. The site, and its 
resources, are aimed at the following: 
 
•  New visitors looking to learn more about 

various tribal cultures and languages.  
 

•  Native Americans or Native American 
scholars looking to contribute to one of 
the site’s publications or to the site itself.  
 

•  Native speakers looking to preserve their 
language.  
 

•  Students working on projects for class. 

•  Regular visitors who may already be 
contributing to the site in some way.  



•  Easier Site Navigation: Users find it 
much easier to move to each 
different section of the site, as well 
as from page to page.  
 

•  Easier Information Retrieval: Users 
find it easier to find the information 
they’re looking for.  
 

•  Increased User Engagement: Users 
spend more time on the site.  

•  Returning Visitors: Users who’ve 
visited the site before return to use 
it. 

•  Outside Links: Other sites start 
linking to this site.  

MEASURABLE GOALS LEARNING THEORIES
•  Schema Theory: Nowadays sites 

use quite a lot of images to not 
only look more attractive to new 
users, but also to aid navigation. 
By adding more images, to the 
site’s design, this builds on 
schemas users have already 
formed while visiting other sites. 
 

•  Semiotics: By using an image of an 
exhibit currently in a museum, 
users know to click  on that image 
to get to the exhibit listings page. 
Also, incorporating the icon of a 
magnifying glass in the search bar 
allows users to know that clicking 
on the square will allow them to 
access the search bar.    
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